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1. EXECUTIVESUMMARY

e  Study Area: Thisreport examines the Central Conyers Activity Center LCI, a 424 -acre
area entirely within the City of Conyers in Rockdale County. The boundary of the Study
Area spans roughly from | nterstate 20 (I-20) on the southwest to the railway corridor to the
northeast and from approximately 300 feet west of West Avenue SW on the west of the
Study Area, to Georgia State Highway 1 38 on the east. For the purposes of the market
ov erview, data was compiled for:

o The Central Conyers A ctivity Center LCI Study Area;
0 The 3-Mile Market Area; and

0 The Atlanta Metropolitan Statistical Area.

e  Population : After a period of decline during the 1990s, population growth in the study
area began growing in 2000, but at less tha n half the growth rate of the 3  -Mile Market
Area or the Atlanta Metro Area. There are currently an estimated 1,089 residents in 431
households, and an estimated 2,070 jobs in the Central Conyers Activity Center LCI Study
Area. Inthe 3 -Mile Market Area, there are currently an estimated 30,813 people in 10,711
households, and an estimated 8,707 jobs.

o Population Growth & Conyers experienced a significant population decline
between 1990 and 2000, from which it has not rebounded completely as of 2008.
ARC growth estimates indicate that the population in the Study Area will grow
slowly over the next five -to ten years, while gradually increasing its rate of growth,
to a population approaching an estimated 1,8 26 residents in 2025 .

0o Households o Based on existing growth patterns, h ousehold growth in the  Study
Area is expected to be low, with the area adding only an average of 13 new
households per year over the next 25 years . In the 3-Mile Market Area ,
approximately 450 new households will be added per year throu  gh 2033.

o Jobs 6 Based on ARC job growth forecasts, the LCI Study Area will increase its
current job base of 2,070 jobs by approximately 70 jobs per year over the next 25
years Job growth in the 3-Mile Market Area will be approximately 300 new jobs
per yea r annually between 2008 and 2033.

e  The LCI Study Area is ethnically diverse:

0 Inthe LCI Study Area, 57% of LCI Area residents identify themselves as black or
African -American, 35% as white, 6% as other, and less than 3% for all other race
categories , and Hispanics represent nearly 20% of the population.
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e Residents of the LCI -area have modest | evels of educational attainment , live in single
households, and have modest incomes

o LCI-Area residents have significantly lower levels of educational attainment tha n
residents of both the 3-Mile Market Area and the Atlanta MSA

0 The largest proportion of households in the LCI Study Area is singles: 34% of LCI
area residents live alone, compared to 20% for the 3 -Mile Market Area and 23%
for the Atlanta MSA. Only 59%of LCl-ar ea households are conside
Househol dso6 (two or moas eompared ta 73&odor thee D p-Mile
Market Area, and 70% for the MSA.

o The median household income in the Central Conyers Activity Center LCI Study
Area is $26,412 which is only 57% of the 3-mi | e Mar ket Areads medi an
$46,652,andonly 45% of the Atl anta MSAG6s median househ:

0 In the LCI Study Area 67% of households earn less than $35,000 annually,
compared to 36% of households in the 3-Mile Market Area and 27% of households
in the Atlanta MSA .

e Housing in the LCI area is dominated by renter -occ upied, lower -cost housing options,
particularly mobile homes and duplexes:

0 Only 44% of LCl-area housing units are single family, which is a significant  ly lower
proportion than inthe  3-Mile Market Area (65%) and in the Atlanta MSA (67%)

0 42% of housing units are attached dwellings, and only 44% of housing is owner -
occupied

o0 The median owner -occupied housing value in the LCI Study Area in 2008 is
$69,556, which represents just 57% of the $141,371 median home value in the 3 -
Mile Market Area, and just 45% o f the Atl ant ahoMe Adlus of me di an
$178,689.

e The LCI Study Area is a significant employment center, particularly for retail and services:

0 The strongest sectors for employment growth in the LCI study area and the 3 -Mile
Market area over the next 25 years will be finance an d services, while
manufacturing is likely to decline.

e The LCI Study Area will experience modest levels of demand for residential and
commercial real estate over the next ten years: Estimates of future demand for
residential, retail, office and industrial space is below.
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1-1 Summary of Future Real Estate Demand 2008 -2018

3-Mile LCI Study
Market Area Area
Residential (Units) 15,852 3,170
Owner -Occupied 6,071 1,214
Renter -Occupied 9,780 1,956
Retail (S.F.) 348,836 209,302
Office (S.F.) 249,765 187,324
Industrial (S.F.) 50,080 16,224

Source: BAG
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2. INTRODUCTION

As part of the Central Conyers Activity Center Livable Centers Initiative (LCI) Study, this Market

Conditions report provides an inventory and analysis of real estate and demographic trends

affecting both current development patterns in the Study Area . This analysis provides the
framework for the consulting teamds recommendati ons r e
improvements that together will create a vibrant, balanced mix of uses benefiting local

residents, employees, and businesses. Th e report includes the following:

e  Demographic Characteristics & The first section provides an overview of the population,
households and housing stock in the Central Conyers Activity Center LCI Study Area , the
3-Mile Market Area and the Atlanta Metropolitan Statistical Area. In addition, it presents
information on the businesses and their employment within the Study Area .

e Real Estate Market Conditions d The second section includes an analysis of the current
inventory and recent  market trends for residential and commercial uses within the Study
Area .

e  Future Real Estate Demand & Based on the above data and analysis, the team believes
that the area can support additional development in the Study Area over the next
decade. The th ird section presents the anticipated level of new development that can
be supported in the  Study Area by land use category.

2.1. STUDYAREA

The following market conditions report examines the Central Conyers Activity Center LCI, a 424-
acre area entirely with in the City of Conyers in Rockdale County. The boundary of the Study
Area , shown be low in red, spans roughly from | nterstate 20 (I-20) on the southwest to the railway
corridor to the northeast and from approximately 300 feet west of West Avenue SW on the west

of the Study Area, to Georgia State Highway 198 on the east. For the purposes of the market

ov erview, data was compiled for:

e The Central Conyers A ctivity Center LCI Study Area ;
e  The 3-Mile Market Area ; and

e  The Atlanta Metropolitan Statistical Area.
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i Conyers Activity Center LCI Boundary

Attachment B1
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2-2 Central Conyers Activity Center Study Area (blue) and 3-Mile Market Area (Red)

Source: Claritas, Inc
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3. DEMOGRAPHIC CHARACTERISTICS

The purpose of the following section is to describe the population living in the Central Conyers
Activity Center LCI Study Area and 3-Mile Market Area . It includes an ana lysis of population
growth, race and ethnicity, age distribution and educational attainment. The data source is
Claritas, a nationally recognized socioeconomic and demographic information source. For a full
presentation of the following demographic data, see the Appendix.

3.1. POPULATIONCHARACTERISTICS

3.1.1. 25-YEARPOPULATION ANDJOB GROWTHESTIMATES

Based on Atlanta Regional Commission population and employment forecasts, combined with an

analysis of recent trends and anticipat ed LCl-related development, t here are currently an
estimated 1, 089 residents 431 households, and 2,070 jobs in the Central Conyers Activity Center
LCI Study Area . In the 3-Mile Market Area , there are currently an estimated 30,813 people in
10,711 households, and an estimated 8,707 jobs.

e Population 0 Conyers experienced a significant population decline between 1990 and
2000, from which it still has not rebounded completely as of 2008. ARC growth estimates
indicate that the population in the Study Area will grow slowly over the next five -to ten
years, while gradually increasing its rate of growth, to a population approaching an
estimated 1,8 26 residents in 2033. This represents an overall average annual growth rate of
2.2% over 25 years. The 3-Mile Market Area has been experiencing steady  growth since
1990 due primarily to suburban housing development. The Market Area is estimated to
continue to grow at a slightly faster rate of 2.7% annually, nearly doubling in population to
60,000 over 25 years.

e Households o Household growth in the Study Area is expected to be low, with the area
adding only an average of 1 4 new households over the next five years . In the 3-Mile
Market Area , approximately 450 new households will be added per year through 2033

e Jobs & Based on ARC job growth forecasts,t he LCI Study Area will increase its current job
base of 2,070 jobs by approximately 70 jobs per year over the next 25 years,

predominantly in the services, retail, and government sectors. Job growth in the 3-Mile
Market Area will be approximately 300 new jobs per year annually between 2008 and
2033.
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3-1 25 Year Growth Estimates, LCI Study Area & 3-Mile Market Area

Conyers LCI Study Area 3-Mile Market Area

Population ~ Households Jobs Population Households Jobs
2008 1,089 431 2,070 30,813 10,711 8,707
2013 1,145 449 2,311 33,653 11,597 9,717
2018 1,257 501 2,611 37,889 13,285 10,974
2023 1,419 574 2,976 43,526 15,493 12,530
2028 1,612 657 3,374 50,970 18,318 14,242
2033 1,826 748 3,806 60,576 21,913 16,107

Source: BAG, ARC, Claritas

3.1.2. POPULATIONGROWTH

There are an estimated 1,089 residents living in the LCI
an average annual rate of

Study Area , which is projected to grow by
1.0% to 1,145 residents by 2013. After a period of decline during the

1990s, population growth in the study are began growing in 2000, but at less than half the growth
rate of the 3-Mile Market Area or the Atlanta Metro Area

living in the 3-Mile Market Area , which is projected to grow by
33,653 residents by 2013. In 2008, the 3-Mile Market Area

Metropolitan

dione a 0 s

popul

. There are an estimated 30,813 residents

an annual average rate of
represents only 0.6% of the Atlanta

1.8% to

3-2 Population Growth History and Projections

Conyers
LCI 3-Mile

Study Market Atlanta

Population Area Area MSA
1990 Census 1,201 21,140 3,069,411
2000 Census 1,012 26,430 4,247,981
2008 Estimate 1,089 30,813 5,357,017
2013 Projection 1,145 33,653 6,065,700
Avg Annual Growth 1990 -2000 -1.6% 2.5% 3.8%
Avg Annual Growth 2000 -2008 1.0% 2.1% 3.3%
Avg Annual Growth 2008 -2013 1.0% 1.8% 2.6%

Source: US Census, Claritas, BAG
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3-3 Population Growth, 1990 -2013
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3.1.3. RACE AND ETHNICITY

According to Claritas estimates, in 2008, 57% of Central Conyers Activity Center LCI Study Area
residents identify themselves as Black or African American, 35% as white, 6% as other, and less
than 3% for all other race categories

In 2008, 47% of residents of the 3-Mile Market Area residents identified themselves as Black or
African American, 45% as white, 4% as Asian, 4% as other, and less than 3% for all other race
categories.
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3-4 Race by Classification and Hispanic/Latino Origin, 2008

Conyers LCI Study Area 3-Mile Market Area Atlanta MSA
Total % Total % Total %
White 381  35.0% 13,870  45.0% 3,126,852  58.4%
Black /African Amer. 616  56.6% 14,496  47.0% 1,661,407 31.0%
American Indian 2 02% 74 0.2% 16,511  0.3%
Asian 15 1.4% 622  2.0% 218,896  4.1%
Pacific Islander 1 01% 63  0.2% 3097  0.1%
Other 68  6.2% 1,094  3.6% 214,307  4.0%
Two or More Races 7 06% 594  1.9% 115947  2.2%
Total 1,089  100% 30,813  100% 5,357,017  100%
2008 Hispanic or Latino by Origin
Not Hispanic or Latino 876  80.4% 27,482 89.2% 4,844,675  90.4%
Hispanic or Latino 213 19.6% 3,330 10.8% 512,342 9.6%

Source: Claritas

Hispanic presence in the Central Conyers Activity Center LCI Study Area is substantially higher
than 3-Mile Market Area and the Atlanta MSA. As shown below, 19.6% of Study Area residents
identify themselves as Hispanic or Latino, roughly twice as high as the 3-Mile Market Area , where

11% of residents identify as Hispanic or Latino. In the Atlanta MSA whole, only 9.6% of residents
identify themselves as Hispanic or Latino.

3-5 2008 Est. Hispanic/Latino Percentage

25.0%
20.0% 19.6%
- (]
15.0%
10.8% H Conyers LCI Study Area
9.6% _
10.0% B 3-Mile Market Area
m Alanta MSA
5.0%
0.0%

Conyers LCI 3-Mile Market  Alanta MSA
Study Area Area
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Source: Claritas

3.1.4. AGEDISTRIBUTION

Age distribution in the LCI  Study Area iscomparable with the 3-Mile Market Area and the Atlanta
MSA. The median age of the Central Conyers Activity Center LCI Study Area residents is 33.7
years, slightly younger than both the 3-Mile Market Area (34.1 years) and the Atlanta MSA (35.0
years). The largest proportion of residents, 26.4% , is under the age of 18, which is comparable to
both the 3-Mile Market Area and the Atlanta MSA. One notable difference is the proportion of
residents 65 and older (12%), somewhat higher in the LCI Study Area than in the 3-Mile Market
Area (10.0%) and si gnificantly higher than in the Atlanta MSA (8%).

3-6 Age Distribution, 2008

Conyers 3-Mile

LCI Study Market Atlanta
2008 Est. Age Distribution Area Area MSA
Under 18 28% 27% 26%
1810 34 25% 24% 24%
341049 22% 22% 24%
50to 64 14% 17% 17%
65 and up 12% 10% 8%
Median Age 33.7 34.1 35.0

Source: Claritas

3.1.5. EDUCATIONAL ATTAINMENT

The residents of the LCI Study Area have significantly lower levels of educational attainment than
residents of both the 3-Mile Market Area and the Atlanta MSA, both in terms of the higher
percentage of residents without a high school diploma and fewer with a college degree. In the
Study Area , 34% of residents lack a high school diploma (or GED), compared to 20% of Market
Area residents and 17% of Atlanta MSA residents who lack a high school diploma. Additionally ,
fewer LCI Study Area and 3-Mile Market Area residents have obtained a 4 -year college degree
(8%) than in the 3-Mile Market Area (15%) or the Atlanta MSA (21%).

10
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3-7 Educational Attainment

3-Mile
2008 Est. Educational Attainment, Age Conyers LCI Market Atlanta
25+ Study Area Area MSA
No HS Diploma 34.3% 20.1% 16.6%
HS Diploma or GED 55.1% 58.3% 52.8%
4 Yr College Degree 7.9% 14.7% 20.8%
Advanced Degree 2.7% 6.9% 9.9%
Source: Claritas
3.2. HOUSEHOLDCHARACTERISTICS
The purpose of the following section is to describe the households living in the LCI Study Area and

3-Mile Market Area . It includes an analysis of household growth, household size and type and
household income.

3.2.1. HOUSEHOLDGROWTH

There are an estimated 472 households in the Central Conyers Activity Center LCI Study Area ,
which is projected to grow by only 18 additional ho useholds by through 2013, a project ed annual
growth rate of 0.8%. The 10,711 households in the 3-Mile Market Area are expected to grow at a
faster rate of 1.7 %. Both of these growth rates are well below the regional projected annual
household growth rate  of 2.5%.

3-8 Households and Household Growth 1990 -2013

Conyers LCI 3-Mile Market
Households Study Area Area Atlanta MSA
1990 Census 472 7,569 1,140,838
2000 Census 407 9,319 1,554,154
2008 Estimate 431 10,711 1,942,047
2013 Projection 449 11,597 2,187,415
Avg Annual Growth 1990 -2000 -1.4% 2.3% 3.6%
Avg Annual Growth 2000 -2008 0.7% 1.9% 3.1%
Avg Annual Growth 2008 -2013 0.8% 1.7% 2.5%

Source: Claritas

11
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3-9 Household Growth, 1990 -2013

4.0%

3.0%

2.0%

m LCI Study Ares
m 3-Mile Market Area
m Atlanta MSA

1.0%

0.0% -

Growth 1996 Growth 2000 Growth 2008
2.0% L2000 2008 2013

Source: Claritas

3.2.2. HOUSEHOLDSIZE AND TYPE

The average household size in the Conyers LCI Study Area is 2.50 persons per household,
somewhat smaller than the average of 2.81 persons per household in the 3-Mile Market Area and
the average of 2.71 persons in the Atlanta MSA. The Study Area has a slightly h igher proportion of
one -and two -person households than the  Market Area or MSA (19%, compared to 14% and 17%,
respectively for one -person households), and a slightly lower proportion of households containing

three or more people.

12
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3-10 2008 Est. Households by Household Size
LCI Study 3-Mile Market Atlanta

Persons per Household Area Area MSA
1 34% 20% 23%
2 30% 30% 31%
3 14% 20% 19%
4 8% 16% 16%
5 7% 8% 7%
6 3% 3% 3%
7 or more 3% 2% 2%
Avg Household size 2.50 2.81 2.71

Source: Claritas

The largest percentage of households in the LCl Study Area is singles: 34% of LCl area residents
live alone, comparedto 2 0% for the 3-Mile Market Area and 23% for the Atlanta MSA. Only 5 9% of
LCIl area households are consi der ed odufsaenhiol(twbso more related people ) as
compared to 73% for the 3-Mile Market Area , and 70% for the MSA.

3-11 Household Family Type and Size, 2008

LCI Study 3-Mile Market Atlanta
Area Area MSA
Family Households 58.9% 73.2% 70.0%
Non -Family Households 41.3% 26.8% 30.0%

Source: Claritas

Only 27% of LCI area households consist of one or two parents with children, compared to 38% for
the 3-Mile Market Area and 36% for the Atlanta MSA.

3-12 Household Type, 2008

LCI Study Area 3-Mile Market Area Atlanta MSA
Single Living Alone 34.3% 20.4% 22.7%
Married No Children 18.6% 27 0% 26.3%
Married, with Children 12.1% 25 1% 26.5%
1-Parent W/ Children 14.6% 12.5% 9.7%
Other Family Household 13.9% 8.6% 75%
Non -Family Household 7.0% 6.4% 73%

Source: Claritas

13
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3.2.3. HOUSEHOLDINCOME

Incomes in the LCI Study Area tend to be significantly lower than both the 3-Mile Market Area and
Atlanta MSA. The median household income in the Central Conyers Activity Center LCI Study
Area is $26,412whichisonly 57% ofthe3-mi | e Mar ket Ar eads $&6b2,andorlync o me ¢
45% of the Atlanta MSAOs median household income of $E

In the LCI Study Area 67% or households earn less than $35,000 annually, compared to 36% of
households in the 3-Mile Market Area and 27% of households in the Atlanta ~ MSA. The proportion
of Study Area households earning over $100,000 per year, 4%, is sig nificantly lower than the 15% of
Market Area households and significantly lower tha n the 22 % of Metro -area households in that
income bracket

3-13 Household Income, 2008

2008 Est. Households by Household LCI Study 3-Mile Market Atlanta
Income Area Area MSA
Less than $15,000 22.0% 11.8% 9.4%
$15,000- $24,999 25.3% 11.4% 8.2%
$25,000- $34,999 19.5% 12.9% 9.8%
$35,000- $49,999 11.6% 17.9% 15.3%
$50,000- $74,999 14.6% 21.2% 21.2%
$75,000- $99,999 2.8% 9.6% 13.9%
$100,000- $149,999 1.4% 10.3% 13.7%
$150,000- $249,999 1.9% 4.1% 6.1%
$250,000- $499,999 0.9% 0.7% 1.8%
$500,000 and more 0.0% 0.1% 0.8%
2008 Est. Average Household Income $ 38,572 $ 59,707 $ 76,301
2008 Est. Median Household Income $ 26,412 $ 46,652 $ 58,730
2008 Est. Per Capita Income $ 15,312 $ 21,139 $ 27,903

Source: Claritas

14
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3-14 Household Income Distribution, 2008
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Source: Claritas

3.2.4. POVERTYSTATUS

In 2008, there were an estimated 254 families living in the LCI Study area. Of these families, 42, or

16.5% were estimated to have a household income below the 2008 poverty level based on family

size, as established by the US Census bureau . That poverty rate is 2.1 times higher than the three

mi |l e market area poverty rate of 8.0%, and 2.4 times &
6.8%.

3-15 2008 Estimated Families by Poverty Status

Conyers LCI Study

Area 3-Mile Market Area Atlanta MSA

Total % Total % Total %
2008 Est Total Families 254 100.0% 7,839 100.0% 1,360,371 100.0%
Families at or above Poverty Level 212  83.5% 7,212  92.0% 1,267,267  93.2%
Families Below Poverty Level 42 16.5% 625 8.0% 93,104 6.8%
1.00 2.07 2.42

Source: Claritas

15
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3.3. HOUSING CHARACTERISTICS

The following section describes the existing housing stock in the Central Conyers Activity Center
LCI Study Area and in the 3-Mile Market Area . It includes an analysis of housing type, housing
tenure, owner -occupied housing values and housing by year built.

3.3.1. HOUSING TYPE

According to the latest available housing data , only 44% of housing units in the Study Area are
single family, which is a sig nificantly lower proportion than in the 3-Mile Market Area (65%) and in
the Atlanta MSA (67%) where single family housing predominates. In the Study Area , 42% of
housing units are in mult ifamily buildings or complexes , primarily in duplexes or townhomes. In the
3-Mile Market Area , 33% of housing units are multifa mily while in the Metro region, only 28% of
housing units are multifamily. There are no large apartment complexes of 50 units or more in the

Study Area . An additional 13% of the housing stock in the Study Area is mobile homes, a much
higher proportion than in both the 3-Mile Market Area at 1% and the Atlanta MSA at 4.8%.
Recently, a large mobile home park in the study area has been vacated and cleared,
significantly reducing the number of mobile homes in the Study area.

3-16 Household Type, 2008

3-Mile
_ _ Market
2008 Estimated Housing by Type LCI Study Area Area Atlanta MSA
Single Family Detached 44.4% 65.5% 67.4%
Townhouse & Duplex 23.9% 12.1% 5.2%
Attached 3 -49 Units 18.4% 19.5% 18.4%
Attached 50+ Units 0.0% 1.5% 4.2%
Mobile Home or Other 13.3% 1.4% 4.8%

Source: Claritas

3.3.2. HOUSING TENURE

In the Central Conyers Activity Center LCI Study Area , only 44% of housing is owner -occupied, a
dramatically smaller proportion than in the 3-Mile Market Area (63%) or in the Atlanta MSA (69%).
In the Study Area , 57% of housing is renter -occupied.

3-17 Housing Tenure, 2008

3-Mile Market Atlanta

LCI Study Area Area MSA
Owner -Occupied 43.6% 62.9% 68.9%
Renter-Occupied 56.6% 37.1% 31.1%

16
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Source: Claritas

3.3.3. OWNER OCCUPIEDHOUSING VALUES

The median owner -occupied housing value in the LCI Study Area in 2008 is $69,556, which
represents just 49% of the $ 141,371 median home value in the 3  -Mile Market Area, and  just 39% of
the Atl anta MSAO®s median housing value of $178, 689

In the Study Area , 83% of owner -occupied homes are valued under $150,000, compare d to the 3-
Mile Market Area where only 56% of homes are valued under $150,000 and in the Atlanta MSA
where only 38% of homes are valued under $150,000. Only 5% of homes in the Study Area are
valued over $ 300,000, significantly lower than inthe  Market Ar ea (13%) and in the MSA (19%).

3-18 Values of Existing Owner -Occupied Homes, 2008

2008 Est. All Owner -Occupied 3-Mile Market
Housing Values LCI Study Area Area Atlanta MSA

Value Less than $20,000 34 18% 103 2% 18,167 1%
Value $20,000 - $39,999 19 10% 62 1% 18,791 1%
Value $40,000 - $59,999 20 11% 159 2% 25,642 2%
Value $60,000 - $79,999 44 23% 277 4% 40,029 3%
Value $80,000 - $99,999 5 3% 786 12% 69,897 5%
Value $100,000 - $149,999 33 18% 2,392 36% 333,412 25%
Value $150,000 - $199,999 13 7% 1,047 16% 283,526 21%
Value $200,000 - $299,999 11 6% 985 15% 281,503 21%
Value $300,000 - $399,999 7 4% 566 8% 125,671 9%
Value $400,000 - $499,999 2 1% 148 2% 53,280 4%
Value $500,000 - $749,999 0 0% 173 3% 57,921 4%
Value $750,000 - $999,999 0 0% 12 0% 18,278 1%
Value $1,000,000 or more 0 0% 23 0% 11,123 1%
Total 188 6,735 1,337,240

2008 Est. Median All Owner -Occupied $ 69,556 $ 141,371 $ 178,689

Housing Value

Source: Claritas
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3-19 Distribution of Owner Occupied Home Values, 2008
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3.3.4. AGE OFHOMES

According to Claritas, in the LCI Study Area are significantly older than either the 3-Mile Market
Area or the Atlanta MSA. The median age of homes in the Central Conyers Activity Center LCI
Study Area is 42.3 years old, compared to the 3-Mile Market Area average of 24.8 years, and the
regional average of 20.5 years.
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4. BUSINESS EMPLOYMENTCHARACTERISTICS

4.1. BVPLOYMENT

4.1.1. JOBYH OUSING BALANCE

Within the LCI Study Area , there are 2,070 jobs and 489 housing units, a very strong jobs/housing
ratio of 4.2:1, a ratio of over four jobs for every household in the  Study Area , indicating that the
study ar ea is primarily an employment center . In contrast, the larger 3 -Mile Market Area has a
jobs-housing ration of only 0.8, indicating it is a balanced community with roughly equal numbers

of jobs and households.

4-1 Jobs-Housing Balance, 2008

LCI Study 3-Mile
Area  Market Area
Jobs 2,070 8,707
Occupied Housmg. 489 10711
Units
Jobs Housing Balance 4.23 0.81

Source: Claritas , ARC, BAG

4.1.2. EMPLOYMENTTRENDS

The 3-mile market area is home to an estimated 8,707 jobs in 800 business establishments. The
ar e asldage of jobs in each employment sector is sho  wn in chart 4.2, for the LCI Study area and
the 3-Mile Market Area. Nearly three -fourths of the jobs int he 3-Mile Market Area are in just three
employment sectors:  service at 32%, public administration 20%, and r etail at 25.5%
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4-2 Employment by Job Sector: 2008
LCI STUDY AREA 3-Mile Radius

Establishments Employees Establishments  Employees
Agriculture & Mining 0 0 5 21
Construction 6 25 31 348
Manufacturing 3 52 32 732
Transp.,/Comm. /Utilities 5 33 19 165
Wholesale Trade 3 24 23 207
Retail 39 549 157 2,157
Finance 10 52 73 524
Service 103 699 388 2,782
Public Administration 18 636 72 1,771
Total: 187 2,070 800 8,707

Source: Claritas, ARC, BAG

4-3: Distribution of all Jobs by Employment Sector  , 3-Mile Market Area & Atlanta MSA
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4.1.3. JoB GROWTHFORECASTS

Based on trends from ARCG6s empl oyment forecasts for
District, which includes the LCI Study area and most of the 3 -Mile Market Area, 25 -year job growth

estimates for key employment sectors were developed for both the LCI study area and the 3 -Mile

Market area for the next 25 years.

The forecast indica tes that the strongest sectors for employment growth in the LCI study area and
the 3 -Mile Market area over the next 2 5 years will be finance an services, while manufacturing is
likely to decline.

4-4: 25 Year ARC Employment Growth Forecast s

Compound Annual
Growth Rate * LCl Study Area 3-Mile Radius
Jobs by Sector 2008-2018 2008-2033 2008 2018 2033 | 2008 2018 2033
Construction 1.1% 1.5% 25 28 36 348 387 501
Manufacturing -0.3% -0.1% 52 50 51 732 708 714
TCU 2.3% 1.2% 33 41 45 165 207 225
Wholesale Trade 0.9% 1.1% 24 26 31 207 226 272
Retail 1.5% 1.4% 549 639 771 | 2,157 2,512 3,031
Finance 3.3% 3.8% 52 72 132 524 722 1,332
Service 4.5% 4.3% 699 1,088 1,984 | 2,782 4,331 7,895
Public Admin. 0.5% 0.7% 636 666 756 | 1,771 1,855 2,104
Ag & Mining 2.1% 2.0% - - - 21 26 34
Total: 2.3% 25% | 2,070 2,611 3,806 | 8,707 10,974 16,107
* Growth Rates Derived from ARC North Rockdale Superdistrict Forecasts , and are the basis for both the

Study area and Market area employment forecasts
Source: Claritas, ARC, BAG

4.2. HOUSEHOLDANNUAL EXPENDITURES

LCI Study Area h o u s e h aderdge 6 consumer expenditures in 2008 were  $34, 907 in 2008, which
corresponds to an aggregate consumer spending for the study area of $15.4 million dollars.

In the 3-Mile Market Area , average household consumer spending was $38,200 in 2008, 9.4%
higher than the LCI Study Area average, corresponding to $47.0 million dollars aggregate
consumer spending.
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4-5 Annual Consumer Expenditures, 2008 -2013, LCI Study Area

LCI Study Area 3-Mile Market Area

Average Household Average Household
2008 2013 2008 2013
Total Consumer Spending $34,907 $40,357 $38,202  $44,192

Spending by Category

Apparel $3,084 $3,283 $3,492 $3,777
Entertainment: $3,142 $3,562 $3,616 $4,116
Food at Home $5,824 $6,284 $6,215 $6,700
Food away from Home $3,839 $4,423 $4,274 $4,913
Health Care $3,794 $5,322 $3,854 $5,351
Household Equipment: $1,553 $1,666 $1,737 $1,887
Misc Personal ltems: $2,750 $2,910 $2,981 $3,146
Education & Child Care $2,367 $2,695 $2,574 $2,941
Shelter and Related Expenses: $2,085 $2,330 $2,194 $2.476
Transportation Expenses $5,116 $6,205 $5,746 $7,101
Automotive Maintenance/Repair/Other $1.354 $1.586 $1519 $1.784

Source: Claritas

4.3. RETAILSPENDING

In the three mile market area , an average of $25,627 is spent  on retail expenditures annually , with
$4,274 of that spending going to bars and restaurants. Aggregate consumer spending for the 3 -
mile market area is $31.5 Million in 2008, and is expected to increase to $37.6 million in 20 13,
representing $6.01 million in additional spending. This means that the increased spending
attributed to increasing population and incomes in the 3 -Mile Market Area will be sufficient to
support an estimated 25,000 square feet of retail space, based on average retail sales of $240/SF.

While the buying power in the actual LCI Study Area and 3-Mile Market Area are relatively small,
the retail areas to the east and south of the Study Area have a regional drawing power ,
suggesting that spending power within the Market Area itself is not necessarily a determinant of
the areads potential for retail capture.
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4-6 Annual Retail Expenditures, 2008 -2013, 3-Mile Market Area

Aggregate (in000's) Average Household
2008 2013 2008 2013
Total Estimated Retail Spending $31,546 $37,639 $25,627 $29,337
Retail Goods $26,285 $31,336 $21,352 $24,424
Food & Bev erages Away from Home $5,261 $6,303 $4,274 $4,913

Source: Claritas , BAG

The Market Area 6 s t o pretaifl ispemding categories, in terms of percentage of total retail

expenditures in 2008 were:

1. Motor Vehicles 21%
2. Foodand Beverage 15%
3. Gasoline Stations 3%
4. General Merchandise 11%
5. Building Materials 9%

4-7 Retail Spending by Percentage, 3 -Mile Market Area
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Source: Claritas
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5. REALESTATEMARKETIRENDS

In this section, the performance of the LCI Study Area real estate market is examined in terms of

several key land uses -residential, retail, office and industrial. The p urpose of this section is to
present an overview of the Study Areads r e al estate market to serve as t
and redevelopment potential in order to inform transportation and land use decision s within the

Study Area .

5.1. THE IMPACT OF CURRENTECONOMIC CONDITIONS ON THEATLANTA REAL ESTATE
MARKET

The Atlanta real estate economy has been undergoing an unprecedented series of shocks over
the past 18 months which have resulted in fundamental changes in the real estate sector, both
now and into the future. Several key indicators are:

e Escalating unemployment @A The Atlanta metro area lost 82,000 jobs in 2008, with the
majority in the last six months of the year. Projections by the Economic Forecasting Center
of Georgia State University (GSU) see the region losing an additional 92,000 jobs in 2009.

e Georgiaune mpl oy ment rate is higméeml itkheanedrhlei eNratp emidesd ¢
unemployment rate of  9.3% in March 2009 is higher than the national average and
projected to remain so through the balance of the recession. GSU estimates it will reach
over 10% at some point in 2010.

e  Continuing strong regional population growth fi During 2008 the Atlanta region added
70,200 more people, which is below the 84,000 average since 2000, but still substantial. If
this trend continues it will help accelerate the absorption of the current glut of residential
units in the market.

e An explo sion in foreclosures fi According to RealtyTrac, the foreclosure crisis which
bloomed in 2007 continues, with 57,200 homes in foreclosure in Georgia as of March 2009 --
20,000 of those foreclosures occurred in the first two months of 2009. An average of 1,600
homes a month is being purchased at foreclosure sales; indicating it will be many months
before this inventory is absorbed.

e Falling home princes: The S&P/Case-Shiller Home Price Index shows that in 2008 home
prices in Atlanta fell by 12.1%. We can take s ome solace that this was less than the 18.2%
decline that occurred nationally but stil!l unprece

e New housing starts are in a free fall fi From 66,620 permits in 2006 building permits declined
to 18,500 in 200811 a 72% decli ne in two years. GSU projects permits will not exceed these
very low 2008 levels in either 2009 or 2010.
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e Condo glut --The condominium boom which was propelled by the renewed interest in in -
town living has hit a wall, with Haddow & Co. reporting an invento ry of 6,000 unsold units
on the market and annual sales of less than 700 units in 2008.

e Rental market softness --Rental apartments are not seeing the anticipated surge in
demand, and in fact, as reported by REIS, metro vacancies increased from 8.3% in 2006 to
over 10% by the end of 2008.

We believe these trends will have the following impact on the Atlanta real estate market over the
next several years:

e  Atlanta will continue to experience strong population growth for all of the reasons which
have made it a compelling place to live and work over the past several decades f
economic opportunity for the young and talented, continued outmigration from the Rust
Belt albeit at a slower pace, a location attractive to immigrants whether they be from rural
Georgia or s outh of the border seeking a better life,

e Atlantads empl oy me nt, thgugholikely mot at ithe peakrlevdisuseen in the
booming 1990s and early 2000s.

o Itwilltake 12to 18 months to sufficiently work off the current residential inventory to begin
to see new developments occur at key, compelling locations which combine good value
with access to employment and lifestyle amenities appealing to the Millennial generation,
who are increasingly driving  the future growth of Atlanta.

. Commercial real e state will see a more mixed result , with the decentralization of the
regionds of fi ce ,svihanost rof its growth in naufawnagter ri ng nodes notably,
North Fulton and Gwinnett.

e Retailing will return in key amenitized locations but with a mix i ncreasingly skewed to
services, and restaurants, and a shrinking percentage of pure retail

e Industrial will continue its relocation outward from in-lying high cost areas , to further out
along the major transportation arteries that connect the region to the global economy.

In summary, our view is through 2009, and possibly the first half of 2010, will be very challenging for
the real estate sector , with few new projects proceeding and the gradual sell -off of the unsold
inventory occurring. By early 2010 im  proving economic conditions will justify moving forward with

new projects at the best/most compelling locations, with a gradual return to more normal market
conditions to follow. Fundamental shifts in demand have been occurring in office and retail

sector s and will likely result in these sectors not returning to pre  -2008 levels during the next up

cycle. Given a typical two year project development cycle, pre -development activity should
begin to return in 2010. After the current credit drought eases, a ke y test will be whether realistic
project underwriting becomes the norm. |If it does , it will help to permanently lessen the over

production and over consumption of real estate in our market and nationally.
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5.2. RESIDENTIAIMARKETIRENDS

As discussed in the prec eding section, there are 489 housing units in  the LCI Study Area , of which
431, or 88.1%, are occupied. Of the total units, 243 are single family homes, 91 are
townhomes/duplexes, 90 are multifamily units, and 65 are other types of units, including mobile
homes. The following section presents building permits and new home sales, including owner - and
renter -occupied in order to determine the current and future growth of residential units in the

Study Area and the 3-Mile Market Area .

5.2.1. BUILDING PERMITS

According to the U.S. Census, during the ten -year period from 1999 to 2008, 1,769 new housing
units were authorized by building permits in the City of Conyers , or an average of 177 units

permitted annually. Of these permits, 59.9% were for single family homes and  40.1% were for
multifamily homes, or an average of 106 single family units per year and an average of 71
multifamily units per year. However, after reaching a seven -year high of 350 total permits issued in

2006, the number of permits has been decreasing. From 200 6 to 2008, the number of permits
issued decreased fro m 350 to 68 permits in 2008, a decrease of 80.6%.

From 1999 to 2008, the City of Conyers represented 22.4% of the building permits issued in

Rockdale County at 7,874  permits, or an average of 787 units per year . While the City represented

only 15.6% ofthe Countyof6s 6, 786 single family per mcdwnt ytdse
1,088 multifamily permits issued over the period. Rockdale County has also experienced a

dramatic decrease in building permit issuances. The County reached a high of 1,03 4 permits

issued in 2006, but the number of permits issued decreased to 154 in 2008, a decrease of 93.4%

over two years.

5-1: Building Permits Issued
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Source: US Census
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5.2.2. NEWHOME SALESTRENDS

Data is provided below on new single family and townhome sales inthe LCI Study Area , the 3-Mile
Market Area and Rockdale County. (There were no condominium sales in these locations during
the study period.)

5-2: Act ive Subdivisions 2005 -2008

e

3
e
fid
&
e

Single Family

1

© 00 N o g b~ W N

B R e
N B O

13

BELMONT VILLAGE
BRIDGESTONE VILLAGE
BRIDLE RIDGE WALK
DOWNING PARK AT NOB HILL
HOLLY HILL

LIONSGATE EAST
MILLSTONE MANOR

STJULIANS PLACE
WEATHERSTONE
WELLBROOK PARK
WINDSOR CREEK

Townhomes

PRESERVE AT TRAVERS CREEK
ROYAL LAKE ESTATES

14
15
16
17

CALLAWAY CROSSING
MILSTEAD PLACE
PARKSIDE AT TRAVERS CREEK A fa & ;

o) o’ TGt tvy

SILVER SUMMIT AT FLAT SHOAL!

Source: SmartNumbers, Inc.

5.2.1. SINGLEFAMILY SALESTRENDS

In the Study Area from 2005 to the 200 8, there were 160 new single family homes sold, or an
average of 40 units per year. 1 Single family sales in the Study Area declined from a high of 68 units
in 2006 to only 4 units in 2008, a decrease of 94.1%. Single family homes represented  100.0% of all
sales in the study over the same period. There were 796 single family sales in the 3-Mile Market
Area, or an average of 199 per year. Single family sales in the 3-Mile Market Area declined from a
high of 396 u nits in 2006 to 87 units in 2008, a decrease of 78.0%. Single family homes represented

81.6% of all sales in the 3-Mile Market Area . In Rockdale County from 200 5 to 2008, there were
2,566 new single family sales, or an average of 642 per year. Single family sales in the County
declined from a high of 888 units in 2006 to 237 units in 2008, a decrease of 73.3%. Single family
homes represented 92.8% of all sales in the county over the period.

1 Bridle Ridge Walk is on the Study Area border and was considered part of the Study Area for this analysis.
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5-3: Single Family Sales, LCI Study Area  2005-2008

2005 2006 2007 2008
Conyers Activity Center LCI  Study Area
# of Units 53 68 35 4
Avg. Sales Price $143,150 $156,305 $154,141 $118,925
3-Mile Market Area
# of Units 107 396 206 87
Avg. Sales Price $211,538 $240,154 $235,720 $226,948
Rockdale County
# of Units 631 888 626 237
Avg. Sales Price $272,035 $275,968 $302,246 $291,112

Source: SmartNumbers, Inc .

From 2005 to 2008, t he average sales price for a single family unit in the Conyers Activity Center
LCI Study Area was $150,539. After a reaching a high of $156,305, the average price decreased

23.9% to $118,925 in 2008. The average sales price for a single family in the 3-Mile Market Area
over the four year period w as $233,716. After reaching a high of $240,154 in 2006, the average
price for a single family home in the Market Area decreased 5.5% to $226,948 in 2008. In Rockdale
County, the average price for a single family home during the four year period was $283,2 28. The
average price for a single family home in the County grew from $272,035 in 2005 to a high of
$302,246 in 2007, an increase of 11.1% before falling 3.6% to an average price of $291,112 in 2008.

5-4: Single Family Average Price
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From 2005 to 2008, there were 13 active single family subdivisions in the 3-Mile Market Area
Average annual ab  sorption at these subdivisions ranged from less than one unit per year to a high
of 24 units per year with the all subdivisions averaging 15 units absorbed per year . In aggregate,
total absorption in these 13 subdivisions averaged 1 99 units per year from 2005 to 2008.

5-5: 3-Mile Market Area
Single Family Home Sales by Subdivision

2005 2006 2007 2008

Units Average Units Average | Units Average | Units Average

Sold Price Sold Price | Sold Price | Sold Price
Belmont Village - $0 8 $162,075 8 $163,163 8 $160,765
Bridgestone Village 11 $199,067 113 $207,697 16 $194,225 6 $173,909
Bridle Ridge Walk 53 $143,150 68 $156,305 35 $154,141 4  $118,925
Downing Park At Nob Hill 2 $194,040 1 $191,400 - $0 1 $257,000
Holly Hill 37 $294,795 74  $320,995 - $0 - $0
Lionsgate East 3 $440,811 23 $529,256 12 $506,240 8  $418,900
Millstone Manor - $0 3 $279,390 20 $275,807 9 $275,807
Preserve At Travers Creek - $0 14 $223,839 66 $223,838 32 $211,425
Royal Lake Estates - $0 - $0 2 $785,139 - $0
St Julians Place - $0 84 $216,333 19 $214,918 - $0
Weatherstone 1 $240,000 - $0 - $0 - $0
Wellbrook Park - $0 8 $180,498 7 $154,153 6 $159,087
Windsor Creek - $0 - $0 21 $265,607 13  $240,663
Total/Average 107 $211,538 396 $240,154 206 $235,720 87 $226,948

Source: SmartNumbers, Inc.

5.2.1. TOWNHOME SALESTRENDS

In the Study Area from 2005 to the 2008, there were no new townhomes sold. However, over the
same period t here were 180 townhome sales in the  3-Mile Market Area , or an average of 45 per
year. Townhome sales in the 3-Mile Market Area declined from a high of 81 units in 2004 to 8 units

in 2008, a decrease of 90.1%. Townhomes represented 18.4% of all sales in the 3-Mile Market Area
In Rockdale County fro m 2005 to 2008, there were 184 new townhome sales, or an average of 46

per year. Townhom e sales inthe County declined from a high of 81 units in 2004 to 8 units in 2008,
a decrease of 90.1% . Townhomes represented 7.2% of all sales in the County over the period.
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5-6: Townhome Sales 2005 -2008

2005 2006 2007 2008

Conyers Activity Center LCI  Study Area

# of Units - - - -

Avg. Sales Price $- $- $- $-
3-Mile Market Area

# of Units 81 68 23 8

Avg. Sales Price $120,295 $169,569 $207,132 $162,222
Rockdale County

# of Units 81 72 23 8

Avg. Sales Price $120,295 $166,982 $207,132 $162,222

Source: SmartNumbers, Inc .

From 2005 to 2008, the a verage sales price for a townhome in the 3-Mile Market Area was
$151,868. The average price for a town home in the Market Area grew from $120,295 in 2005 to a
high of $207,132 in 2007, an increase of 72.1% before falling 21.7% to an average price of $162, 222
in 2008. With the exception of four townhome units in 2006, all of the townhomes sold in Rockdale

County were located in the 3-Mile Market Area , therefore the average price trends for the
County are similar to those in the  Market Area .

From 2005 to 2008, there were four active townhome subdivisions in the 3-Mile Market Area .
Average annual absorption at the individual subdivisions ranged from seven units per year to a
high of 33 units per year . Absorption at all subdivisions ranged from 8 units pe r year to a high of 81
units with an average of 45 units per year from 2005 to 2008.

5-7: 3-Mile Market Area
Townhome Sales by Subdivision

2005 2006 2007 2008

Units  Average Units Average | Units Average | Units Average

Sold Price Sold Price | Sold Price | Sold Price
Callaway Crossing 50 $115,061 5 $116,720 - $0 - $0
Milstead Place 31 $128,737 35 $131,050 - $0 - $0
Parkside At Travers Creek - $0 - $0 9 $161,040 6 $152,629
Silver Summit At Flat Shoals - $0 28 $227,155 14 $236,762 2  $191,000
Total/Average 81 $120,295 68 $169,569 23  $207,132 8 $162,222

Source: SmartNumbers, Inc.

5.2.2. RENTALAPARTMENTS

There are over 2,900 apartment units in the 3-Mile Market Area but only two complexes of market
rate apartments in the study area . The following data is for a sample of 16 apartment complexes
in the 3-Mile Market Area with 2,906 rental units. The apartment complexes range in age from 7 to
36 years old with an average age of 17 years. The largest proportion of units, 39.9%, were bu ilt in
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the 1980s, 29.6% were built in the 1990s, 23.7% were built after 2000 and 7.4% were built in the
1970s. The majority of the apartments, 63.3%, are cl| aGlassA6i ewh36d/% aré classified
asClassB/IC6 i n ter ms o Claausasheind fige newiedt, highest quality. A map of the
properties is shown below.

5-8: Rental Apartments

3 -Mile I-20

Market Area Submarket * Atlanta MSA
Complexes 16 187 1,618
Units 2,906 29,800 347,503
Minimum Vacancy 2.0% 2.0% 1.3%
Maximum Vacancy 11.4% 40.1% 3.8%
Average Vacancy 6.3% 10.3% 10.2%
Minimum Avg. Rent $540 $ 540 $560
Maximum Avg. Rent $940 $947 $1,423
Average Rent $800 $ 796 $861
Average Year Built 1992 1977 N/A

*For a map of the | -20 Submarket, see the Appendix.

Source: Reis, Inc.

5-9: 3-Mile Market Area Apartments
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10  Bridlewood

11 Main St Conyers

12 lIris Glen
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14  Tall Oaks Apts

15 Harvest Grove

16 Terraces at Fieldstone
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Source: Reis, Inc.
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In the 4t quarter of 2008, asking rents in the 3-Mile Market Area ranged from $540 per unit to $940
per unit with an average asking rent of $800. These rent levels track closely with rents in the | -20
Submarket, which range from $540 to $947 and average $796. The average asking rent for
apartments throughoutt he Atlanta MSA was $861 per unit, 7.6% higher than in the Market Area.

In 2008, the aver age vacancy in the  3-Mile Market Area was only 6.3%. Vacancy rates range
between complexes from a low of 2.0% to a high of 11.4%. The average vacancy in the market
area was significantly lower than in  the 1-20 Submarket (10.3%) and the Atlanta Metro  (10.2%).

5.3. COMMERCIAL MARKETIRENDS

The purpose of the following section is to describe the existing inventory of commercial space in
the LCI Study Area , the 3-Mile Market Area and Rockdale County. It includes an analysis of retail,
industrial, and office development.

5.3.1. RETAILMARKETIRENDS

The LCI Study Area has 219,928 square feet of retail space . The 3-Mile Market Area contains 4.0
million square feet of retail space, representheng 85,
retail in the study area represent s 5.4% of the 3-Mile Market Area 6 s 4. 0 wrel fdet obratail s g
space and 4. 7% of Rockdal e Countyds 4. Thelvdatiomaofthen s quar
major retail locations are presented in Figure 5 -10 below. For a full listing of these centers, see the

Appendix.

5-10: Retail Space inthe 3-Mile Market Area

Source: CoStar Group
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Within the Conyers Activity Center LCI  Study Area , only 7,330 square feet, or 3.3%, of retail space is
reported vacant, a significantly lower vacancy rate than the 3-Mile Market Area at 10.4% and
Rockdale County at 11.3%.

5-11: Retail Space

Conyers Activity 3-Mile Market Area Rockdale
Center LCI Study County
Area

Centers 18 171 213
Square Feet 218,928 4,019,868 4,687,874
Average S.F. 12,163 23,508 22,009
Vacant S.F. 7,330 416,891 527,618
% Vacant 3.3% 10.4% 11.3%
Rent Min $14.40 $5.39 $5.33
Rent Max $14.40 $30.27 $30.27
Avg. Rent $14.40 $15.19 $13.59
Avg Age (Years) 41.3 22.9 221
Average Annual Net Absorption (1999 -2008) (842) 120,881 134,999
Proposed/UC/Planned (s.f.) 0 120,148 188,982

Source: CoStar Group

Rental rates for retail space in the LCI study  area average $14.40 per square foot. This average
rental rate is slightly lower than the = Market Area at $15.19 but is higher than the average retail
rental rate in Rockdale County at $13.59.

The average age of retail space in the Study Area is 41.3 years old, 18.4 years older than the
Market Area and 19.2 years older than the average age of retail space in Rockdale County.

Currently, there is no new retail development proposed in the Study Area . There are four
proposed retail centers in the  3-Mile Market Area, which if completed would add 120,148 square
feet of space to the  Market Area .

e 1802 Highway 138 (22,800 s.f.)

e 1650 GA-20 (17,188 s.f)

e 2245 GA-20 Hwy (21,978 s.f.)

e 1815 Walnut Grove Rd (58,182 s.f.)

5.3.2. INDUSTRIAIMARKETIRENDS

The 3-Mile Market Area re presents a significant industrial market, of which the Sudy Area has only
a small part. The Central Conyers Activity Center LCI  Study Area has 127,092 square feet of
industrial space, representing 1.1% of the ~ 3-Mile Market Area 6 s 11. 9 mi | | iobimdustig uar e f

space and 1.0% of Rockdal e Countyds 12.4 mil3Mileon squ
Market Area contains 11.9 million square feet of industrial space, representing 95.9% of Rockdale
Countyds industrial s pcantersinthe B-dMile Market Ardal, see ihesAppendkx. o f
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5-12: Industrial Space in the 3-Mile Market Area

Source: CoStar Group

Within the LCI Study Area , there is no reported vacant industrial space. In the
1.8 million square feet of vacant industrial space, or 15.5%, comparable to Rockdale County as a

whole with a 15.0%vacanc Yy rate .

Due to the small inventory of industrial space, there is no reported rent data

Market Area there is

. Rents for industrial

space in the 3-Mile Market Area and Rockdale County range from $2.00 to $6.60 per square foot,

with an average rent of $3.62 per square foot in the

in Rockdale County.

3-Mile Market Area and $3.86 per square foot

5-13: Industrial Space

Conyers

Activity Center 3-Mile Market

LCI Study Area Area Rockdale County
Centers 7 217 253
Square Feet 127,092 11,871,490 12,375,370
Average S.F. 18,156 54,707 48,915
Vacant S.F. 0 1,845,309 1,860,009
% Vacant 0.0% 15.5% 15.0%
Rent Min n/a $2.00 $2.00
Rent Max n/a $6.60 $6.60
Avg. Rent n/a $3.62 $3.86
Avg Age (Years) 35.8 23.7 23.3
Average Annual Net Absorption (1999 -2008) 722 (55,562) -48,295
Proposed/UC/Planned (s.f.) 0 478,000 478,000

Source: CoStar Group
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